THE BUSINESS OF SOCIAL GOOD
Entrepreneurship in Service of People, Planet, Profit

CURRICULUM SNAPSHOT
The Business of Social Good introduces students to social entrepreneurship and design innovation
and guides students through a capstone project that challenges students to develop and pitch their
own business ideas in service of improving society and/or the planet. The curriculum is aligned to
business and entrepreneurship standards, integrates real-world case studies, and explores the latest
business strategies and influencers.

This program includes:
ü 24 engaging lessons that employ entrepreneurship, personal development, project-based
learning, and design-thinking methods with a range of teaching strategies, including
presentations, videos, activities, assessments, portfolio assignments, technology integration,
and community extensions
ü Student worksheets that encourage students to document their entrepreneurial aspirations,
processes, and inquiries
ü A comprehensive facilitator’s guide that includes tips, glossary, suggested resources, and
innovative business case studies
ü Standards alignment to the National Business Education Association (NBEA) Business
Education Standards for Entrepreneurship, The National Consortium for Entrepreneurship
Education Content Standards for Entrepreneurship Education (ENTRE-ED), the Texas Essential
Knowledge & Skills (TEKS) Entrepreneurship Standards, and the Cloud Education
for Sustainability (EFS) Standards & Performance Indicators
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Module 4: Creating Solutions

Lesson 4.1: Brainstorm Ideas
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SUMMARY
In this lesson, students work in their design teams to brainstorm solutions to their design challenge. They use
the themes and patterns they uncovered in Module 3 and participate in a facilitated brainstorming session to
come up with dozens of potential solutions without being judged. Students also learn several methods for
opening themselves up to creative thinking and brainstorming and learn how to question their assumptions and
invert them to create opportunities from limitations.

ESTIMATED TIME NEEDED
Two 55-minute sessions

OBJECTIVES
Students will be able to …

KEY VOCABULARY
exquisite corpse, collaboration, brainstorming, mind
flip, conversational leadership

ü Participate in several activities that are designed
to foster openness and creative thinking.
ü Reevaluate their existing design question to
ensure that it adequately accounts for the
themes and patterns discovered in Module 3.
ü Select 3–4 promising questions they can use to
begin generating solutions.
ü Brainstorm solutions to the design question.
ü Identify assumptions and invert those beliefs to
approach the issue from the opposite
perspective.
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The Design
Thinking Process:

